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I’'m Julius, a graphic designer, born in Bequia, and lives in
Montreal. With a strong foundation in Adobe Creative Suite,
typography, branding and web development, | create designs
that not only look great but also tell a compelling story.

Welcome to my portfolio!

Head to the next page >



Type of work

Client work

Tools:
Ilustrator
Photoshop
InDesign
Canva

Project/s
Retro soda machine branding, store signage and more

Challenge

Design a landing page and social media content for Stokes’ new product with a
consistent brand concept. Create web banners and store signs to promote on sale
products.

Solution

Use a consistent set of colors, layout and designs to give a retro ‘bubbly’ feeling on
the product. Store signages and web banners are designed in a way that is easy to read,
mobile friendly and match the stokes brand and attract audience in stores.
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TROPICAL JUICE

Bequia

Sketches
/(\/V\\
BEQUIN
>
i
BEQUA
Bequio
Type of work Project
Branding Name and design a brand identity
Tools: Challenge
ools: Naming a tropical juice brand and design its brand logo and guidelines.
Ilustrator
Photoshop .
InDesign Solution Keywords

I decided to name the brand “Bequia”, after a small island in the Caribbean. I made
a wordmark logo which the curves in the letters are inspired from the whale in the

flag which represents Bequia. The color palette resonates from the different colors of COIorfUI Tropical Natu ral Hea Ithy

the beautiful shops/buildings located in the harbour of Bequia. The packaging also

resonates from the beautiful streets of the Bequia harbour. Affo rda b I e Auth e nti C Fru it Ca I m
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Naming propositions

BEZOIR ALACER SPEOZ
BE + ZOIROS (brisk in greek) Brisk meaning in latin Speed + Zoiros

S BEZOR

Type of work Project
Branding Name and design a brand identity
Tools: Challenge Sketches
Naming a sportswear brand and design their brand identity.
[lustrator
Photoshop Solution Aly v _
™~ - D—
Adobe XD I decided to name the brand “Bezoir” which means to move rapidly and decisively. I ‘/{RQ; e
included elements of the speed of light, and the curvature of athletic race tracks. Bezoir
will focus on science and technology to improve athlete’s performances with their V)

sportswear. i
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Type of work
Packaging & Editorial

Tools:
Tllustrator
InDesign
Photoshop

Project
Create a training manual

Challenge
Create and design a training manual to train people to get the
popular 360 waves hairstyle

Solution

I decided to make a straight forward but effective training
manual. To make the user’s experience fun while going through
the manual, [ used hierarchy to the greatest effect in the bright
and contrasting colors and fonts.

how to get
360 woves

infroduction

1 | o e o 348

license

HOW TO GET
360 WAVES

STEP BY STEP PROCESS
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Wines from Pierre-De Coubertin in Quebec, Canada

Settled over 100 years ago by british immigrants, the province
of Quebec has been the centre of wine appreciation in

North America until the past few decades when more of the
continent began 1o appreciate wine.

The shortish and sometimes long butwarm'ish summer shows a
focus on lesser known fruity varieties that suit the weather. We
hope you enjoy these greattasting and unique wines from o’
lovely Canada

Pierre-De Coubertin

www.napoleonsarg.ca

Na Factories

9021 Montreal, Quebec, Canada
Instagram: Napoleonwines

13.5 alc/vol

Contains sulphites
Continent des Sulfites

690 ml

Napoleon Sarg

2022

DAYS ARE DAZY

VIN BLANC

‘Wines from PFierre-De Coubertin in Quebec, Canada

Seftled over 100 years ago by british immigrants, the province
of Quebec has been the centre of wine appreciation in

North America unfil the pas! few decades when more of the
continent began 1o appreciate wine.

The short’ish and sometimes long but warm’ish summer shows a
focus on lesser known fruity var
hope you enjoy these great fasting and unique wines from o’
lovely Canada

Pierre-De Coubertin

www.napoleonsarg.ca

Na Factories

9021 Montreal, Quebec, Canada
Instagram: Napoleonwines

13.5 alc/vol

Contains sulphites
Continent des Sulfites

600 ml

Napoleon Sarg

Create and design wine labels
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Challenge

Tools

Design a series of wine labels and keep a consistent style for each.

Illustrator

InDesign

Solution

I decided to name the wine label “DAYS ARE DAZY”, a wine

made in Pierre-De Coubertin. Made to drink on days where you

Photoshop

just want to sit back and relax. Using colors that relate to each

of the wine’s taste, a similar layout and illustrations with subtle

changes creates a unity in the label designs.
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Type of work Project
Branding / photo editing Design and develop design concepts for different football teams
Tool Challenge
ools: Create new designs/social media concepts for each soccer team while keeping their
Photoshop .
branding in mind
Ilustrator

Solution

By using the colors and patterns in the following soccer teams’ brand I was able to create
different marketing concepts that can be used for the teams instagram posts and web
banners etc.

QUIOTO
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PERFORMANCES, LIKE
THEY HAVE BEEN
HAVING, DON'T JUST
HAPPEN. TO BE AS RUTH-
LESS AS THEY HAVE BEEN
WOULD COME FROM
LOTS OF HARD WORK IN
TRAINING AND FROM
HAVING A VERY GOOD
MANAGER.

Ky ABAPPE

DIDIER

DROGB

JANUARY

APPEARANCES [ I

DESPITE HAVING PEOPLE
| KNEW IN THE LOCKER
ROOM AND HAVING A
RELATIONSHIP WITH
THEM, IT WAS DIFFICULT
TO ADAPT TO THE NEW
CHANGE, ARRIVING
LATE AND NOT HAVING
A PRE-SEASON. WELL,
ADAPTING TO THE NEW
CLUB, TO A NEW WAY OF
PLAYING, TO MY NEW
TEAMMATES, TO THE CITY
AT FIRST WAS VERY DIFFI-
CULT FOR ME AND MY
WHOLE FAMILY.

LIONEL M

DIDIER

DROGBA

ICE JULY
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DISASI 40" DIAZ 33’
Premier é League



30
Type of work Project
Branding Brand Vanier’s Micromedia program Vernissage event
Challenge
Tools: . . . .
Use a series of promotional materials and techniques to promote
[lustrator
the event
InDesign
Solution

Communicate the theme ‘disconnected from the world,
connected to design’ using a distinct illustration style where

a character with a typical ‘designer look’ is disconnected from
the blank world around him, but he stays connected to design
through his headphones, this phenomenon describes most of the
students in the program. Fonts and colors stay consistent with
the theme and throughout all promotional materials.

VERNISSAGE

4113|2023

Vanier Lirary Bth flocr

1 ' VANIER

OST Micropublishing and Hypermedia

VERNISSAGE

4113|2023

Location: Contact:
Vanier Library Sth floor micromedia@vaniercollege.qc.ca
821, Ste-Croix, (514) '744-7500 Ext. 7118

micromedia.vanier.college

. &

Ville St-Laurent

VANIER

CEGEP/COLLEGE
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Type of work
Packaging

Tools:
[lustrator
InDesign
Photoshop

Project
Book covers

Challenge
Design a series of book covers that keep a consistent
visual identity

Solution
I decided to make a series of book covers for football fans who

want to know more about famous football managers in Europe.

Unity is kept between the series of covers by using the same

layout, fonts and silhoette illustration style.

ABOUT THE AUTHOR

b/
B

ABOUT THE AUTHOR

ABOUT THE AUTHOR

PRAISE FOR THE LEC URGEN KLOPP

PRAISE FOR THE LEGACY OF JOSE MOURINHO

PRAISE FOR THE LEGACY OF THOMAS TUCHEL

(o]
@
=
2
z

THHOMNLSYIWOHL

JURGEN KLOPP

THE LE

JOSE MOURINHO

THOMASTL
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Type of work
Editorial Design

Tools:
[lustrator
InDesign
Photoshop

HIGHLANDS

Project
Design Magazine Covers

Challenge

Name a magazine and design a series of covers for it

Solution

I decided to make ‘Highlands’ a global magazine that showcases the lives of young
men and women who are at the peak of their careers. The youths are all in the fashion,
technology, acting, music and sporting industry. Highlands main target audience are
people from the ages of 12-35 who appreciate these industries.

FINDING
YOUR
PASSION

LEADER’'S
OF

T™HE
FUTURE

EMMY
NOMINATIONS

WITH
LANI BASHIP

35

LEADER’S
OF

THE
FUTURE
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Type of work Tools:
Illustration [llustrator, Procreate
Project

[lustrate anything

Challenge

Empbhasize the feelings of a metro station

Solution

For me, Joliette metro is always empty during the day, and lively
at night. The two illustrations symbilize the night life of Joliette
metro with vivid colors, movement and people going in and out
and the daytime where it seems to be always empty and deserted.

JOLIETTE JOLIETTE JOLIETTE




Type of work Tools:

Illustration [llustrator

Project
Perspective illustration

Challenge

[llustrate a small store from a bird’s eye perspective

Solution
I decided to illustrate a small local store giving it a color palette

and a grain texture to give off a late evening atmosphere.
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Type of work

Ilustration

Tools: O] (lm,‘[x]gnﬂm Q Search
Illustrator, Photoshop @ O =

Project
[lustrate

Challeng
Illustrate at Instagram post!promoting the season 4 for Netflix
series “Sex/Education”.

Netfix B

Sex Education season 4 coming out scon.
Would they fall back in love? We will see

Ilustraté¢ 2 of the main charadters in the Netflix series showing

their personalities. Emma who is more laid back, and Asa who is

very shy.

2 MORE WEEKS...

ASA
BUTTERFIELD

¥
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@Banff NOﬁOnOI purk About  Activities Prices Reviews Location Contact FR

Canadd's first national park, established in 1885, is located in Banff, Alberta It has been claimed as a

@ Banff National Park
UNESCO Heritage Site. The scenery includes dear bodies of water like Lake Louise and the famols
Canadian Rockies There is abundant wildlife and inferesting flora. Enjoy your stay of various resorts,
hotels, chalets, and lodges. Participate in the many activities offered and take in the beautiful
destination

COME AND
EXPLORE

2. ACTIVITIES

Banff National Park is open all year round and provides numerous activities fit for anyone. Whether

National Park ~ you're alone or with friends and family, you'll never be bored.

AND
EXPLORE

Biking
The most ideal way to experience the amazing sights of Banff is through our
sightseeing bike tours. Be ready fo view the Vermilion Lakes ond adorable birds on

the journey. Enjoy a lokeside picnic and snap lots of pictures to capture ol of its
glorious beauty.

@ Parc national Banff Apropos  Activités Prix Commenfoires Locafion Confast EN

Venez_découvrir

Type of work Project 5
Web development/design Design a website for a national park in Canada
Challenge

Tools: Design a website for the Banff National Park

Visual Studio Code

Solution

I decided to make a bilingual and easy to use website so that all users can get to any
section of the website with just one click of a button. On the landing page a beautiful
photo of the top of the Banff National Park with a call to action for the users to learn
more about the park.




Type of work
App design

Tools:
Visual Studio Code

-Manager

Project
Create mobile-first project management app

Challenge

Design and name an interactive user interface for the app

Solution

For this project I had to design a user interface for a project manager application.

I created Pro-Manager. A project manager application that is easy to function and
manipulate. It has a dark colour scheme for users who struggle from eye strain caused
by bright colours. The app has simple hover transitions on each button, making it very
user friendly and it also has different hierarchy of text making it easy for the user to
differenciate the tasks, active and inactive projects. You can create a project with a
description by clicking on the new project button. To see information on a project you
have created, users can simply click on one of their projects (turning the active project
name into an orange colour), and all of the information will be available to them. They
can also add tasks with deadlines with the simple click of a button. To complete a task,
users can click on the tick located right under it. Whenever a user wants to, they can
archive a project by clicking on the archive button.

Create User

Login

AA B julius87.micromediaweb.com C:

AA B julius87.micromediaweb.com €

New Project

AA B julius87.micromediaweb.com €

Mew Project

humaniti

New Task

v/

4

AA B julius87.micromediaweb.com €
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HowitolPlay
Branding P-ack-age

Type of work
Web development/design

Tools:
Visual Studio Code

Ilustrator

47

Project
Design and develop a web game

Challenge

Make a user friendly game

Solution

With the use of cartoony illustrations, and basic left and right controls, [ decided to
make Sweet Tooth, a game where the user (Tyler), will try a keep a sugar rush for as long
as possible. The game interface is interactive and user-friendly, users can get to different

parts of the game with one click.
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Type of work
Web/game design

Tools:
Adobe Illustrator

Project
Game design for an online educational platform for business students of Vanier, John
Abbot and Dawson College.

Challenge

[lustrate character’s bust up.

llustrate buildings from bird’s eye view.
Design banners.

Solution

For this project, me and the collaboraters decided to make the game design concept
with influence from Walmart. I decided to illustrate buildings and employees based of
Walmarts colors, typography and atmosphere.

allmart

Welcome to the Accounting 1!

B
#= Announcements

Lesson 1 - Course Introduction - Meet Bob Dryden

“ o

Develop my knowledge

«
¥ Case study 1 Meat Bob Dryden

Maeat Bob Dryden, an accounting technician at Mallmart, Read this case study as a basis
for a challenge at the end of the lessan 2

3- b
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